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Hold Your Course 


Dont you just love old war movies? Once you've seen one, you've 
seen them all. A ship on its way to complete a mission has just. 
entered enemy waters, and is surrounded by enemy subs not to 
mention shark-infested waters, ‘The ships lieutenant walks up to the 
captain with panic in his voice, "What do we do now, captain?" The 
captain replies, "Hold your course lieutenant; bold your course.” 

If you're anything like me, you may be feeling you are in enemy 
waters right this very moment, Tt seems, we're on a mission, we've 
entered enemy territory, and we're fighting battles on three fronts — 
procurement of leads, retention of Producers, and quality of business, 
Are you feeling like the panicky lieutenant? If so, remember, bold 
your course! Dont get bogged-down in the excuse of sacrificing 
‘quantity for quality. It is one of the oldest excuses in the book. 
Remember, these three fronts are connected. ‘The retention of 
Producers is tied to leads, and if Producers arent retained, it 
ultimately affects quality of business. Or is it quality affecting the 
retention because Producers may no longer be getting bonuses and 
their advances are being reduced? Could it be the lack of PR 

training which is hampering the procurement of leads? Which one 
isit? Oris it all of the above? Again, all of these things are 
absolutely interlocked; dependent on one another for success, and. 
everyone in the Agency is responsible for that success. Needless to 
say, it should be obvious we need to be winning on all three fronts 
and the secret lies in your work ethic. 

Look at David Wang. If you need an example to follow, he's the опе 
you want. He wrote over $260,000 in Net ALP with an 84.2 
percent four-month retention, How much do you think he 
sacrificed? What do you think his work ethic is like? 

As we navigate these enemy waters, I would like to address some 
issues and point out some pitfalls which may arise along the way. 

As we confront our quality of business, there is one certainty, We 
have to separate our new business into three separate categories 
Gross Sales, Gross Submits, and Net Submits. You may, or may not, 
be familiar with these terms, but after today, you will be. Gross Sales 
is all the new business submitted to the Agency. Cross Submits is 
the new business submitted to the Home Office, and Net Submits is 
Gross Submits less declines, withdrawals, incompletes, NTOs and 
cancellations. Gross Sales and Gross Submits used to be the same, 
but as we embraced this culture of quality we found there is a 10 
percent difference between the two. In other words, your Agency, 
after verification and quality control, is pulling approximately 10 
percent of the business before it is submitted. Here is where a pitfall 
may occur; many Agencies are taking that 10 percent difference from 
the bottom line versus taking it off the top. Which means, since we 
know a gap exists, simply give three more presentations and close 
‘one more sale, therefore when your business is transmitted it comes 
off the top and not the bottom, In other words, increase 
productivity; don't decrease production! 

Another pitfall to watch for concerns PR. We have heard it over 
and over again. Everything starts with the lead. Sure we can 


supplement with referrals, POS, lists, Globe, and ChildSafe®, but if 
we are not consistently increasing our foundation, it is only a matter 
of time before it begins to subtract from the gains we make in our 
other marketing systems. As а Producer, Manager, and SGA, it is 
important to get involved in the Public Relations process. Get out 
of the passenger seat, get in the driver's seat and start helping your 
PR people by being more accessible! We are all а team, but if we 
don't work as such, we are only setting ourselves up to lose the battle 


‘Are you saying to yourself, "He isnt talking to me; 1 dont need any 
pointers?” If you are, then you ha 
and Т dont care who you are! Li 
team and each individual co 
orit care if your Agency is big or small, if you have been an SGA 
for two months or for 20 years, if you're a Manager of a highly 
productive group or if you were just appointed as a Manager and 
struggling to get it going. 1 dont even care if you have been a 20- 
year carcer Producer or if you were hired yesterday = yes, 1 am 
talking to you! ‘This does apply to you! Tt applies to everyone — bold 
your course 

My son Adam was just in a basketball tournament. He prides 
himself in his defensive moves (rebounds, stealing the ball), but every 
time someone passed him the ball to take a shot, he would pass it 
оп, It was as if the ball was made of fire and was burning his hands; 
he couldnt get it away quick enough. In between games, I explained 
it was okay if he missed the shot, nobody hits all their shots, but if 
you dont try you definitely won't score. T don't know if my talk gave 
him the confidence to try, but in the next game take the shot he did 
-a three pointer from the comer. What's the moral you say? Hold 
your darn course and I'l tell you. 

As most of you know, we were over a million dollars off from hitting 
‘our 2003 goal. Many have asked if I was upset or angry we dit hit 
the goal, and to be quite candid, 1 was fuming. One second left in 
the game, I'm up for the shot and 1 missed — a $1 million shot and 

1 missed. 

As the days wore on after Jan. 1,1 realized we had taken many shots. 
Ай combined, some were scores, some were misses, but all had made 
us profitable. Those shots had given us over 100 percent growth in 
the last four years, and those shots had made us all better, more 
qualified leaders. However, itis important for us to remain steadfast 
and to not be scared to take shots - no matter the circumstances! 
Yes, we are in a battle. Some of the waters we're in are uncharted. 
‘There is definitely danger, but bald your course! There will be a day 
when American Income and National Income will set the standards 
in the insurance industry. There will be a day when we will have 
penetrated 80 percent of the labor market. Dont worry; our day will 
come and all will come together. Just bold your course! 


II wrong. Tam talking to you 
T said, we are all on the same 
butes to the entire teams success. T 
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Dates to Remember 

Monday, March 29, 2004 

All business and PR credits must be in the 
Home Office to count for March production. 
Wednesday, April 28, 2004 

AIL business and PR а 
Home Office to count for April production. 


"Total Bonuses Paid Out 
"This month AIL and NILICO paid a total 
of $373,007.32 in bonuses. For morc. 


must be in the 


information on the monthly bonuses, turn to 


Page 15. 


Required Retention Rate 
Effective Jan. 1, 2004, to be eligible for 
bonuses and featured in Spotlight, top 
Producers must meet the required Retention 
rate or the minimum Net to Gross. Net to 
Gross is used only during the Producer's first 


eight months. 


Retention: 67.0% 


Net to Gross: 78% 


Congratulations are in Order! 
Nadia King, a Master General Agent with the Altig-Orlovic 
Agency, achieved $100,000 of in-force premium over the last 
13 months. 

Karen McQuoid, an Individual Producer with the Steve 
Friedlander Agency, achieved $100,000 of in-force premium 


‘over the last 13 months. 


Look for the Asterisk 

The asterisks, shown throughout the magazine, indicate that 
place will be a year-to-date award winner. The Producers, 
who will be recognized at the Cancun Awards Presentation, 
are as follows: the top SGA from each category, the top 
two PR Managers and the top two PR Representatives from 


cach category, the top five MGAs, the top five GAs, the top 


SA, and the top ten Individual Producers. Check your 
production! If there is an asterisk by your position, you could be 
on your sony to The Fiesta Americana in Cancun! The 


convention will be beld in July 2005. 


Reactions to Roger Smith’s promotion to 
Chief Executive Officer 


“Your contributions to the life of our nation’s workers have been laudable. The incredible 
growth you have already incited with American Income — starting when you became a field 
‘agent in 1975 and continuing with your move into the Home Office 1999 — furthers my 
belief that you are the right man for this job.” 


James P. Hoffa, General President of the Teamsters 


“I wish to extend my heartiest congratulations to you on your promotion to Chief Executive 
Officer and President of AIL. 


Your enduring career with AIL is certainly an endorsement for this well-deserved promotion.” 


Thomas F. Lee, President of the AFM 


рейди February 2004 WL Come Tgethar 


of Marketing 
Brenda Frizzell 
bfrizzellé'ailife.com. 


Graphic Artists 
‘Michael Trout 
mtroutéPtorchmarkcorp.com. 
Freddie Aguilar. 
evpg@aol.com 
© 2004 by meron Tome Lif 
sene Company 

vm 


DAroZzmrsn оош носо KOON 


‘Tuesday, Feb. 24 
Wednesday, Feb. 25 
"Thursday, Feb. 26 
Friday, Feb. 27 


Friday, March 26 
Monday, March 29 
Tuesday, March 30 

Wednesday, March 31 


Friday, April 9 
Tuesday, April 27 
Wednesday, April 28 
Thursday, April 29 
Friday, April 30 


“Tuesday, May 25 
Wednesday, May 26 
Thursday, May 27 
Friday, May 28 
Monday, May 31 


Friday, June 25 
Monday, June 28 
Tuesday, June 29. 

Wednesday, June 30 


Monday, July 5 
Tuesday, July 27 
Wednesday, July 28 
"Thursday, July 29 
Friday, July 30 


‘Thursday, Aug. 26 
Friday, Aug. 27 
Monday, Aug. 30 
Tuesday, Aug. 31 


Monday, Sept. 6 
Monday, Sept. 27 
Tuesday, Sept. 28 

Wednesday, Sept. 29 
"Thursday Sept. 30 


Tuesday, Oct. 26 
Wednesday, Oct. 27 
Thursday, Oct, 28 
Friday, Oct, 29 


"Tuesday, Nov. 23 

Wednesday, Nov. 24 

“Thursday, Nov. 25 and Friday, Nov. 26 
Monday, Nov. 29 

“Tuesday, Nov. 30 


Thursday Dec, 23 and Friday, Dec. 24 
Monday, Dec. 27 

‘Tuesday, Dec. 28 

Wednesday, Dec. 29 

‘Thursday, Dec. 30. 

Friday, Dec. 31 


February 
All business must be mailed to Home Office. 

АШ business must be at the Home Office to be guaranteed for February. 
Business received this day is not guaranteed for February. 

End of Month — business received this day is not guaranteed for February. 
March 

All business must be mailed to Home Office. 

АШ business must be at the Home Office to be guaranteed for March. 
Business received this day is not guaranteed for March. 

End of Month — business received this day is not guaranteed for March, 
April 

Good Friday — Home Office holiday. 

All business must be mailed to Home Office. 

All business must be at the Home Office to be guaranteed for April. 
Business received this day is not guaranteed for April 

End of Month — business received this day is not guaranteed for April 
May 

All business must be mailed to Home Office. 

All business must be at the Home Office to be guaranteed for May, 
Business received this day is not guaranteed for May. 

End of Month — business received this day is not guaranteed for May. 
Memorial Day — Home Office holiday. 

June 

АШ business must be mailed to Home Office. 

АШ business must be at the Home Office to be guaranteed for June. 
Business received this day is not guaranteed for June. 

End of Month — business received this day is not. 

July 

Independence Day — Home Office holiday. 

АШ business must be mailed to Home Office. 
АШ business must be at the Home Office to be guaranteed for July. 
Business received this day is not guaranteed for July. 

End of Month — business received this day is not guaranteed for July. 
August 

All business must be led to Home Office. 

All business must be at the Home Office to be guaranteed for August. 
Business received this day is not guaranteed for August. 

End of Month — business received this day is not guaranteed for August. 
September 

Labor Day — Home Office holiday. 

All business must be mailed to Home Office. 

All business must be at the Home Office to be guaranteed for September. 
Business received this day is not guaranteed for September. 

End of Month — business received this day is not guaranteed for September. 
October 

All business must be mailed to Home Office 

All business must be at the Home Office to be guaranteed for October. 
Business received this day is not guaranteed for October. 

End of Month — business received this day is not guaranteed for October. 
November 

All business must be mailed to Home Office. 

All business must be at the Home Office to be guaranteed for November. 
‘Thanksgiving — Home Office holiday. 

Business received this day is not guaranteed for November. 

End of Month — business received this day is not guaranteed for November. 
December 

Christmas — Home Office holiday. 

All business must be mailed to Home Office. 

All business must be at the Home Office to be guaranteed for December. 
Business received this day is not guaranteed for December. 

End of Month — business received this day is not guaranteed for December. 
New Years Eve — Home Office holiday. 
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Individual Producers 


All Time Record to Beat 
| Month: $51,235 Net ALP Marlon Underwood 
Woodridge, IL. Burnaby, BC 
1. David Wang $16,888 z David Wang. Olson-Smith 
2. Michael Lau 15,478 , Craig Nugara Rick Altig 
3. Justin Mil 15,356 Dustin Venckamp Alltig-Orlovie 
4. Timothy Cruise 15,328 x Steven Jakubczak Olson-Smith 
5. Donald McMillan 15,134 Bill Hayer Rick Altig 
6. Carla Miller 14,982 z Carla Miller. John Akers 
i 7. Joseph Moore 14,537 Matt Henderson Marc Zipper 
8. James Larkin 14415 ‘Theodore Pappas Erie Giglione 
9. David Solomonov 13,897 Imran Satti Joshua Chalom 
Reno, NV Woodridge, IL 10. Brian Quinn 13,879 . Brian Quinn. Gen-Gen-Bitman 
11. Nada Markovic 13,662 l.i John McCreary Furer-Whittinghill 
12. David Vinci 13,635 Donna Coffey David Cohen 
13, James Dattilo 13,557 з | James Dattilo Marc Zipper 
14, Daniel Potilechio 13,524 2 | David Wang Olson-Smith 
15. Omar Hashimi 13,510 x Steve Foti а 
16. Scott Remmey 13,412 E Jeff Dinocento 
17. Pamela Drury 133 Gregory Partee Vic Hancock 
18. Stephen Flecker 13,203 2 | Jonathan Saluk Eric Giglione 
^ 19. George Noujaim 13,156 Kevin Surles David Zophin 
Donald McMillan 20. David Tubbin 13,152 y David Tubbin Rick Altig 
Burnaby, BC T Percentage of Net to Grois 
All Time Record to Beat 
YTD Production YTD: 8277,79 Net ALP Maon Underwood 
e 22 pe e TL] 
1. David Wang 316,888 David Wang Olson-Smith 
am 2. Michael Lau 15478 Craig Nugara Rick Altig 
Joseph Moore 3. Justin Miller 15356 Dustin Venekamp Altig-Orlovie 
“Tampa, FL 4. Timothy Cruise 15,328 Steven Jakubczak Olson-Smith 
5. Donald McMillan 15134 Bill Hayer Rick Altig 
6. Carla Miller. 14,982 z Carla Miller John Akers 
7. Joseph Moore 14,537 Matt Henderson Marc Zipper 
8, James Larkin 14415 д | Theodore Pappas Eric Giglione 
9. David Solomonov 13,897 .: Joshua Chalom 
"10. Brian Quinn 13,879 L Gen-Gen-Bitman. 
11. Nada Markovie 13,662 , John McCreary Furer-Whittinghill 
12. David Vinci 13,635 Donna Coffey David Cohen 
13. James Dattilo 13,557 4 James Dattilo Mare Zipper 
14. Daniel Potilechio 13524 David Wang Olson-Smith 
SON КО CH MO 15. Omar Hashimi 13,510 5 | Steve Foti Jatoft-Foti 


16. Scott Remmey 13,412 Jeff Dinocento Eric Giglione 
17. Pamela Drury 13,382 Gregory Ранее Vic Hancock 
18. Stephen Flecker 13,203 Jonathan Saluk Eric Giglione 
19. George Noujaim 13,156 Kevin Surles David Zophin 
20. David Tubbin 13,152 4 David Tubbin Rick Altig. 


> Percentage of Net io Gross 
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club Qualifiers 


: 2003 


Jobn Akers Agency Joshua: а Clio Agen E E e Agen Robert Sid Agen 
Bek Ng Age — ont LE : 2003 Presidents Club | 2003 Founder's Club 
v4 БЕД EN — ? » » > 

ШЕШУ" vet Cae ny ` 2 Qualifiers Qualifiers 
Der Vel Carin ; CN m 4 Robin Andrade Майка Arony 
Быш" Жарыша Dene NS Е Malka Arony Mark Bleier 
Fan Core ерте Josie Mare hr ot Douglas Bauknecht Lance Brown 
бу Gansta ipe MalilacokAne / Mare Morton Agency David Blaisdell Rudi Camenzind 
тан оо [e NM ste Cade Dane Pekin 1 Mark Bleier Loren Cardwell 
Biete Made Vis Hancock py Macher E Alex Bluhm Cheryl Cook 
Do ray ‘Ale Te Tare Chg se Son Rudi Camenzind Timothy Cruise 
Rone Fune, Wai Ming Wong Jerald Mulimmad. Sharon Z Rosa Spano 


Mhae Cord ннан Agency Go ue Def Loren Cardwell James Dattilo 


Harpreet Gujral David Ragland Scot Zall : rp ө] Erica Dalager Brenda DiSomma 
pa Hoi Steve Friedlander Agency Sveve Hønan Ageney МК Nitkowki Agency Ma деа ü Db © УН 

езен Curie Chute "Dd Push David Alphonso David Wang arry Deardo: ivian Dwyer 
гон, Мше Рина, DT OG ou ed Brenda DiSomma Mary Ann Gaelic. 


Steve Friedlander son Я ў 

Bradley Kincaid 2 Christine Hartman, Jim Bianchi Dennis Pochon 

mue / Kreta | / gue EE, E Vivian Dwyer Frederick Hadayia 

Маа РЕКЕ Ў Солна Valentine Witham Burbank William Slocum Joseph Galusha Hal Herman 
ally MeDon Lawrence Hauck j Robert Hughes Agency Juon Caples James боле. 


Кау мааш sedes ee Tom Cay TREY Hal Herman Yvonne Hernandez 
fe a ston Se pir, борын uem Ко Nernandez Charles Hill 
рем MIU Fore Whitinghil Agency Torr ata Бава B Richard Meshulam Hurst Kopp. 
фиш башысы дуб ea ins Е aer и! Morris Паре е | 
КА ( $ ct Fees aie Susanne Munro. Kelly McDonald 
Pau nha Randy Cy tay Lorano | йош Katt Laurie Onasch’ Karen McQuoid. 
ona Pa y Scott Remmey Russell Morris 
Bs Robert Russo. Michael Nowak 
лою" Gregory Siard Laurie Onasch 
Aor il P Curt Snow Gaurang Pandya 
Rona Pileggi Spano Steve Polederos 
David Thornton Robert Russo | 
Robert Ulreich Gregory Siard 
Leo VanDenBussche Curt Snow j 
Al-Karim Walji Ruben Soberanes 
AI Wall Rona Pileggi Spano 
David Wang Robert Ulreich 
Matthew Wolfanger David Wang 
3 Jinzhou Zhao Matthew Wolfanger 
= Jinzhou Zhao 
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iy San Diego, СА. À Rochester, NY Ridgeland, MS 


All Time Record to Beat 
January Production Month: $102,403 Ist Ys Eric Neal Month: $111,262 Net ALP Bric Neal 


All Time Record to Beat All Time Record to Beat 
January Production Month: $43,409 1st Yr. Gino Tanzi Month: $6850 Net ALP Mary Ann Gaclic 1. Allan Gilbert $34,430 | 45073 | 95 а | Denise Githere | Obson-Smith 
2. Hal Herman. 29,825 769 5 Paul Rumbuc. Durhon Oldham. 
3. Alison King. 29,045 97 5 John McCreary Furer-Whittinghill. 
4. Gregory Siard 28,234 90 6 | Jim Bianchi Durhon Oldham 
5, Scott Jordan. 23,110 98 6 Gleb Ostrovsky 
6. Kobie Samuels 22,484 98 6 Steven Jakubczak Olson-Smith 
|. Kent Thrower $17,137 Alex Roland Chris La Fond 7. Kyle Kozel 22,175 81 6 Scott Sonnenberg Gen-Gen-Bitman 
1. Scott Rhodes 15,274 I "Tracy McNallen. Rick Alti 8. Brandon Ito 20,344 707 4 David Iriye David Cohen 
. David Leathers Donna Coffey David Cohen 9. Terrance Hearns 18,646. 84 6 Jeff Dinocento Eric Giglione 
i. Shelly Russell John McCreary Furer-Whittinghill 10. Robert Morrison 17,733 70.2 5 Lewis Prochnau Rick Altig. 
. Nasreen Rana. David Mah Rick Altig 
YTD Production rm YTD: $864,620 Net ALP 
YTD Production YTD: $266,978 Ist Yr. Mary Ann Gaelic YTD: $443,893 Net ALP Mary Ann Galic 
|* 1. Allan Gilbert $34,430 95 4 Denise Gilbert. Olson-Smith 
* 2. Hal Herman 29,825 769 5 Paul Rumbuc. Durhon Oldham. 
|* 3. Alison King 29,045 97 5 John McCreary Furer-Whitting 
P * 4. Gregory Siard 28,234 90 6 | Jim Bianchi Durhon Oldham. 
1. Kent Thrower $17,137 3 Alex Roland. Chris La Fond. * 5. Scott Jordan 23110 98 6 Gleb Ostrovsky 
2. Scott Rhodes 15274 2 ‘Tracy McNallen | Rick Altig 6. Kobic Samuels 22,484 98 6 | Steven Jakubczak Olson-Smith 
3. David Leathers 13,636 1 Donna Coffey David Cohen 7. Kyle Kozel 22,175 81 6 Scott Sonnenberg Gen-Gen-Bitman 
4. Shelly Russell 13,182 24,834. 98 3 John McCreary Furer-Whittinghill 8. Brandon Ito 20,344. 707 4 David Iriye David Cohen 
5 Мике Rana 11424 14853 84 3 David Mah Rick Altig 9. Terrance Hearns 18,646 84 6 | Jeff Dinocento Eric Giglione 
10. Robert Morrison 17,733 70.2 5 Lewis Prochnau Rick Altig 


Supervising Agent selection guidelines for recognition in the Spotlight are as follows: Must Arue one First Үл Agent coded and те all production repuiremente 


General Agent selection guidelines far recognition in the Spotlight are as follows: Mast rve re Fiat Year Agents coded and mect al production requirement. 
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Individual Podee 


David Wang 
Scott Smith Agency 


$263,746 Net ALP 
84.2 Percent Retention 


Mary Ann Gaelic 
Steve Friedlander Agency 
$266,978 1st Year Agent 

$443,893 Net ALP 

73.6 Percent Retention 


Elaina Bosco 
Тот Williams Agency 
$402,257 1st Year Agent 
$485,022 Net ALP 
70.8 Percent Retention 


Master General Agents 


Paul Rumbuc 
Durhon Oldham Agency 


$1,241,375 1st Year Agent 
$2,168,283 Net ALP 
77.2 Percent Retention 


SGA Cate gory I 
Durhon Oldham 
Durhon Oldham Agency 


$3,453,881 1st Year Agent 
$4,899,955 Net ALP 
232 Percent of Standard 


c = 


1. David Wang 

2. Timothy Cruise 

3. Marlon Underwood 
4. Matthew Wolfanger 
5. Curt Snow 


eas ` 
Supevising Agents 


General Ag gents 
Elaina Bosco 


. Stefan Reynolds 
. Kevin Leonard 
. Robert Morrison 
. Robert Dunn 


1. Paul Rumbue 

2. Lawrence Hauck 
3. Jim Bianchi 

4. Steven Greer. 


6. James Dattilo 

7. Karen McQuoid 

8. Mary Ann Gaelic 

9. Michael Nowak 

10. Robert Ulreich 
zu 


SGA Category П 


с S 


Eric Giglione & David Brister 
Giglione-Brister Agency 
$1,898,631 1st Year Agent 
$2,114,762 Net ALP 
165 Percent of Standard 


Debbie Enstedt 
Rick Altig Agency 


281,497 Cards 


PR Representatives Сас огу А 


Rona Pileggi Spano 
Scott Smith Agency 


45,835 Cards 


Laurie Onasch 
Joseph Manone Аде: 
Rick Al 


Vivian Dwyer 
Ali Shahrak Agency 
103 Groups 


Marc Morton Agency 
$990,583 1st Year Agent 
$1,591,626 Net ALP 
121 Percent of Standard 


1. Debbie Enstedt 
2. Brenda DiSomma 


"e 
1. Rona Pileggi Spano 


2, Brenda DiSomma 
3. Al Wall 


1. Laurie Onasch 
2. Malka Arony 
3. Brenda Swecker 


resentatives Category C 


1. Vivian Dwyer 
2. Cheryl Cook 
3. Richard Case 


Steve Friedlander 
Steve Friedlander Agency 
$1,451,415 1st Year Agent 

$1,961,521 Net ALP 
214 Percent of Standard 


| Master General Agents Bonus Page 


St, Louis, MO 


$Show Me the Money$ 


Retention Bonus* 


Qualifier SGA Bonus Amount 
David Wang ‘Olson-Smith $3,377.78 
«3. Doria ' Timothy Cruise Olson-Smith $2,912.46 
" - James Larkin Eric Giglione $2,883.02 
pt Y Rochester, NY Rochester, NY Montpelier, VT Carla Miller John Akers $2,758.05 
EY H Scott Remmey Eric Giglione $2,682.43 
E Pamela Drury Vic Hancock. 32,676.46 
Olaf Johnson Marc Morton. $2,639.99 
Michael Lau Rick Altig $2,631.36 
David Tubbin Rick Altig $2,630.53 


Daniel Potilechio Olson-Smith. $2,489.21 
anuary Production Month: $190,653 1st Yr. Slav Bitman Month: $236,811 Net ALP Ed Orell Total Retention Bonus Paid: $275,77289 237 Producers Qualified. 


Leadership Bonus* 


Qualifier SGA Bonus Amount 
1, Scott Sonnenberg, $81,373 $93,942 672 20 Gen-Gen-Bitman. 
5 id och Jason Mollo David Zophin 5637744 
2. Kevin Surles 75535 | 79224 74 13 David Zophin А 
Kevin Surles David Zophin $5,779.21 
3. Dorian Oldham 72,966 101,777 98 14 Durhon Oldham William Cook Тот Williams. $4,847.30 
4. Paul Rumbuc 64,086 87,860 7A 13 Durhon Oldham Paul Rumbuc Durhon Oldham $4,045.54 
5. Jason Mollo 61,779 61,779 687 13 David Zophin ‘Alex Roland Chris La Fond $4,031.78 
6. David Iriye 50,340 61,717 719 16 David Cohen Theodore Pappas $3,901.88. 
7. "Theodore Pappas 47101 | 51467 лз 8 Eric Giglione 4f Dinocento 9321875 
8. Jim Bianchi 46,093 53,981 764 16 Durhon Oldham тасу McNallan. $3,203.56 
9. Ryan Mansueto 46003 | 53271 | 89 4 Eric Neal ill Hayer Rick Altig $3,084.98 
10. Jeffrey Dinocento 44,569 80,922 68.4 16 Eric Giglione Dustin Raaum Rick Altig $3,029.17 


Total Leadership Bonus Paid: $64,557.85 29 Managers Qualified 


ж 
YTD Production. YTD: $1,705,178 tst Yr. Sha Bitman YTD: $2,168,283 Net ALP Paul Runbuc. PR Bonus 


Qualifier SGA Bonus Amount 
Erica Dalager Rick Altig $3,469.77 
` Laurie Onasch Joseph Manone $2,568.85 
|" 1. Scott Sonnenberg, $81,373 | $93,942 672 20 ‘Gen-Gen-Bitman Gabriela Berloni ‘Joshua Chalom $1,538.64 
| 2. Kevin Surtes 75535 | 79224 BA 13 David Zophin AL Wall Joshua Chalom $1,525.45 
|' 3. Dorian Oldham 72966 | 101,777 | 98 14 Durhon Oldham i Joseph Galusha. Durhon Oldham $1,444.72 
| 4. Paul Rumbuc 64086 | 87860 771 1з Durhon Oldham Brenda DiSomma Eric Giglione $1,245.12 
|" 5. Jason Mollo 61,779 | 61779 687 13 David Zophin Malka Атопу David Cohen $934.64 
6. David Ieye 50340 | 61,717 719 16 David Cohen Robin Andrade Giglione-Brister $924.98 
7. Theodore Pappas 47101 51,467 713 8 Eric Giglione Leo VanDenBussche Rick Altig™ $918.18 
8. Jim Bianchi 46,093 53,981 764 16 Durhon Oldham Parti Morgan. Nick Nitkowski $911.80 
9. Ryan Mansueto 46003 | sao | s 4 | Esc Neal Total PR Bonus Paid: $32,746.58 48 PR Reps Qualified 
10. Jeffrey Dinocento 44,569 | 80922 684 16 Eric Giglione 
Master General Agen veleition guidelines fr recogition in the Spigh ar as flows: Matt hse four Fi Ver ens cdd and meal redaction requirement * Only the top ten qualifiers in each bonus category are shown. A full list of bonus qualifiers is provided on 


the inserts accompanying this magazine. 
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Agent Interview 


A Coming Together 


"David is a remarkable individual. He exemplifies what it means to have quantity and quality. For David, 
in 2003, his commitment and effort just made it all come together. I couldn't have asked for a better 
performance than we have gotten in the past four years — Tim Cruise, Marlon Underwood and, now, David 
Wang. We are just proud they are all on our team. Congrats David on your stellar performance in 2003." 


Scott Smith, SGA The Scott Smith Agency 


Success happens where a well-laid plan and solid goals meet. David Wang is no exception. Last March 
he gave us a preview of what was to come and now as the Individual Producer of the Year, his success 
and accomplishment are now etched in American Income history. Take a look at what David had to 


say last March, 


“Making the decision to come to 
American Income has been a profitable 
decision for me. It has allowed me to 
gain an understanding of the financial 
services industry, and the money hasn't 
been bad either. 


Prior to starting with AIL, I had been 
looking to get into the financial services 
sector. It was my friend, Jose Sanchez, 
who convinced me American Income 
was the way to go. 


Once I took a closer look, I found that this Company is 
the best in the union market, and Т liked the fact they 
focused on their life products, That focus is what has 
allowed them to reach the pinnacle in the industry. 
Needless to say, T was very impressed. 


1 believe the job we are doing at AIL is an important 
one. Safeguarding peoples lives provides them — and 
me — with a sense of security, In this day and age, 
security can mean a lot. 


1 see everyone, There is the single guy just starting out 
with a union, the married couple and the 70-year-old 
retiree, Appealing to this wide-range of customers is a 
challenge. However, I try to gear my presentations to 
each of these individuals needs. Your presentation 
varies based on your customer, Individual needs change 
over time and having the ability to adapt to those needs 
based on life circumstances is what makes the sale. 
That is what I like about American Income — 
customers are allowed to grow with their policies, 


‘The POS system takes that growth into account and 
puts an Agent in front of their customers at least once 
a year. With many other companies, policyholders may 
only see their Agent once every few years. Being there 
when your customers need you is what makes you much 
more than an Agent, It makes you an advisor. 


For this reason, I focus 95 percent of my energy on 
developing my people and communication skills. I 
constantly push for a deeper understanding of the 
business. When you are in front of people, it is more 
about answering their questions than about explaining 
а policy. This business is strategic, and if you don't have 
the knowledge you might have a hard time qualifying 
and quantifying your business. Knowing the insurance 
industry and utilizing strong communication skills 
allows you to stay one step ahead. 


‘The three things I believe that are essential to success 
are having a strong work ethic, a determined focus, and 
а base knowledge of the industry. For new Agents just 
starting out, I cant express enough that knowledge 
is key. 


At the end of the day, when I come home, the one thing 
that makes it all worthwhile is knowing I have provided 
for my family. It is important that my boys can be 
proud of their dad and proud of what he does everyday. 
American Income has provided that source of pride in 
me and that is what I hope to pass on to them.” 
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FROM THE DESK OF: 
Don Underwood 
Director of 

Quality Control 


NIA 


Quality of Business — Your Responsibility 


Hopefully, as you read these words, your business is doing well, 
and you are off to a great start in a now, not-so-new year. Notice, 
T said "your business” as that description more clearly identifies 
your position with American Income and National Income. 
"Though you are an independent contractor, your client and our 
client are one in the same making our businesses interconnected. 
In fact, this may be one of the things which most influenced your 
decision to join this Company — the opportunity to own your 
own business, 

In our line of work, the decision on how you look, how many 
people you see, the presentation utilized, the service you provide 
and the overall degree of professionalism you employ is all up to 
you. is not so different from other businesses — how good 
you do "things" ultimately determines your degree of success. 
While a sandwich shop owner may do everything possible to 
ensure a new customer returns another day, you should think of 
your business in the same way to ensure your customers continue 
to pay premiums. Simply, your business is your responsibility. 
‘Though you may have an SA, GA, MGA or SGA in your 
hierarchy, maybe even all of these, or perhaps, you hold one of 
these ranks; the point is, every business has a hierarchy and 
everyone has a “boss” regardless of the position they hold. Still, 
you must take total responsibility, as a business owner, for every 
aspect of your business ~ certainly including quality. 

It remains critical to your success — or I should say the success of 
your business — to understand and appreciate the responsibility of 
‘owning your own business especially as it relates to quality. 
Quality of business cannot be delegated; it starts and ends with 
you! Аз a business owner, the nontransferable characteristic of 
quality is а good thing as this allows you to decide and 
implement the steps needed to obtain a higher degree of success. 
for your business. There will always be minimum standards in 
any enterprise, but successful people and businesses don't deal in 
minimums; they always go a step further; they always do more. 
An entreprencur told me, “Without providing quality, I would 
need to have a grand opening every day because there would be 
no repeat business.” While this may sound like a simple 
statement, too often, in our business, we are pushed into having a 
grand opening every day, or week, because we did not provide 
initial quality, or after the sale follow-up, to ensure our customers 
keep on paying premiums, Remember, the real financial stability 
of your business comes from your customers continuing to pay 
premiums (a.k.a. renewal) and renewals are directly related to the 
degree of quality you provided at the time of the sale. While new 
sales are critical to any business, and the insurance industry is 
certainly no exception, payment of renewals will always be the 


foundation of your business and the amount of those renewals 
will always be a direct result of the quality offered by your 
business organization, 


I cant say this enough, your business will fall or flourish based on 
your efforts, Don't forget, your customers have a choice. They 
"will do business with you initially and continue to do business 
with you for one reason, and one reason only, the quality of 
business or service you provide. Because you helped identify a 
need, then satisfied it with a product, and did that in a high 
quality manner, they will not only choose to buy the product, but 
are likely to remember, come renewal time, that the purchase was 
а smart deci 


ion. 
If quality isnt your strongest area, we're here to help. At 
American Income and National Income, we pride ourselves on 
the fact we are here when you need us. There is always someone 
standing by to answer your questions and help you through your 
weakness, Here are ten tips for turning your weak quality into a 
strong suit: 

1. Utilize a sample policy at the end of a sale, 

2, Utilize birthday cards, “appreciate your business" letters or 
thank you cards, 

3. Сай your clients a few days after ће sale — an answered 
question could save a cancellation. 

4, Ве conscious of your appearance. Remember, first 
impressions are crucial. 

5. Identify a need with your client, then solve that need with 
one of our products. 

6. Meet regularly with the conservation manager in your 
Agency. They are a good resource to tap given their daily 
contact with policyholders, 

7. Reinstate more business than is lapsing. 


8. Ifyou are weak in an area, find someone in your Agency 
who is strong and share ideas. 
9. Prepare your clients for possible ratings, applicants don't 
like surprises. 

10. Read, study, learn! Libraries and book stores are full of 
books on selling. Continue to educate yourself; continue 
to get better! 

Being a business owner carries an immense responsibility, but it 
also gives you the opportunity to be as successful as you want to 
be! Remember, the primary driver to a good quality of business 
is a strong sale. After all, it is your business; shouldnt it be the 
best it can be? 
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State General Agents 


Durhon Oldham 


CATEGORY I JANUARY PRODUCTION YEAR TO DATE PRODUCTION 


San stv standard 015. XOL несир ш отш | JYE зз ONY. Xor 


Agent Mii: Sui. Agent Adj: sup, MAP 


State General Agents 


JANUARY PRODUCTION 


Qty. 901 
Standard Ше ш NOAL NG Rtn. 


1811. 
Agent 


YEAR TO DATE PRODUCTION 


ЕТА опу. 9 
PNL Ng Net ALP 


JANUARY PRODUCTION 


ти. [MET 
Agent Standard диј: str. 


VEAR TO DATE PRODUCTION 


ЮП. Standard UE XO Wet ALP 


LE Agent Adi: Sti. 


CATEGORY IV 
SGA 


Rick Altig & Alan Martyn. 


JANUARY PRODUCTION 


% ot 
Stird, 


18111, 
Agent. 


tty. 
Standard д0) 


МАР NG Rin. 


YEAR TO DATE PRODUCTION 


1st Yr. 


Ohy, wor 
Apon Standard Net ALP 


Adi Stir, 


* Note: The Quality Adjustment is based on a five percent increase of the Percent of Standard foreach point an SGA is over the Company's 
average Retention rate. 


Й рейды February 2004 WL come Tether 


* Note: The Quality Adjustment is based on a five percent increase ofthe Percent of Standard for each point an SGA is over the Company's 
average Retention rate. 
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Contributions 


MONETARY DONATIONS 


American Income & National Income 
© Donated $2,000 to the Alberta Federation of Labour 
* Contributed $5,000 to Project Vote. 
* Donated $25,000 to the AFL-CIO. 
Rick Altig Agency 
© Contributed $150 to the IBT 81 
* Gave $100 to the CJA 1388 
* Donated $200 to the CJA 2851. 
* Gave $119.98 to the IBEW 48. 
© Donated $387.68 to the IBT 324. 
æ Contributed $250 to the Labor Community S 
Donated $301,52 to the LIUNA 296 and the IAM 1005 
* Contributed 871.66 to the LIUNA 483 and the IBT 324 
© Gave $66.31 to the LIUNA 483. 
* Contributed $150 to the Oregon Amvets. 
© Gave $111,14 to the OSSA, 
© Donated $399.97 to the РАТ 1236, 
© Gave $400 to the OWGL, 
‘© Donated $57.17 to the RWAW 49. 


© Contributed $169.31 to the Labor Community Services 
and Councils 


* Contributed 82,680 to Calgary Softball to be a corporate 
team sponsor. 


* Contributed 8424,66 to the IBEW 77, 

• Gave $350 to the Schofield Credit Union. 

© Donated $200 for a laborer's Christmas party. 

* Contributed $100 to the USWA 818, 

* Gave $100 to the USWA 6500, 

* Gave $200 to the London Dist, Labour Council elections. 
* Gave $500 to the USWA 2020. 

* Donated $1,000 to the OPFC. 

* Contributed $100 to the CEP 324, 

* Donated $1,100 to the Minnesota AFL-CIO. 

е Gave $250 to the South Dakota Women's Auxiliary: 
* Gave $250 to the South Dakota VFW. 

* Donated $79.52 to the Marine Engineers. 

* Contributed $70.96 to the OPCM 555. 


Rick Altig Agency Cont 
* Contributed $150 to the LIUNA 296. 
© Gave $250 to the Quad City Labor Council. 
* Donated $500 to the IBT 66. 
* Gave $500 to the RWDSU/SK joint board 
© Donated $250 to the Reno Labor Council and Building 
Trades COPE. 


* Contributed $250 to the CEP 1900. 
© Donated $500 to the IBEW 659. 

* Contributed $500 to the Regina Dist. Labor Cou 
* Gave $5,000 to the LIC Oral History Project. 

+ Donated $200 to the Women's Health Clinic. 

є Сам $200 to the ESA Credit Union. 


id Cohen Agency 
* Gave $1,000 to the SEIU 99 Member Educatic 


Steve Friedlander Agency 


© Donated $500 for a ChildSafe® promotion in association 


with a contest sponsored by Credit Union Аме 
Jatoft-Foti Agency 
‘© Contributed $900 for UFCW strike support event 
+ Donated $800 to the Merced-Mariposa CLC 
ave $500 to the TAP golf tournament. 


Ramin Kouladji Agency 

* Contributed 8250 to the IBEW 625. 

* Donated $130 to the New Brunswick Wildlife Federation. 
Rick Mansfield Agency 

* Gave $500 to the PACE 10075 Workers’ Assistance Fund. 
Jim Surace Agency 

* Gave $150 to the Workers’ Local 17 scholarship fund. 
Williams-Williams Agency 

* Contributed $730 to the 

© Donated $300 to the С 
Gave $270 to the GCIU Local 8-M. 
3ave $240 to the HFIA Local 48. 
Gave $150 to the Central Georgia Building & Trades. 


"Total $57,059.88 


OTHER DONATIONS 


Jatoft-Foti Agency 
* Hosted a charity shoot. 
Ramin Kouladji Agency 
© Provided door prizes for the CUPE Local 5050 annual 
business meeting. 


Chris La Fond Agency 
© Sponsored the Auberle Development holiday party. 
Williams-Williams Agency 
© Donated food to the Atlanta and North Georgia Building 
& Trades Council, 
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Community Involvement 


The Tradition Continues 


The Eric Giglione Agency continued their annual holiday turkey drive this past holiday season delivering over 1,100 
12-pound turkeys to families throughout New Jersey, Pennsylvania, New York and Massachusetts. This coming 
holiday season will mark the Agency's five year commitment to this community program which feeds thousands of 
union families. Take a look at the overwhelming response from the commun 


"9 You and your staff ol the 


boat |. 


Presidant ofthe Edinan Chamber of Com 
marca 


Dear Mr. Giglione: 

Junt a brief note to thank you for your gonaroan gih to ur. 
Believe me, f don't think there waa a happier, battor-fod family 
You and your family will bo remembered in our pragora. 
Grotehilly, 


Maureen Malone 
Catholic Charition 


Гат writing to thank you and An 
EA i verican Income für the Kind уй} of a 


ft carme ata erg good time fr our family. a had a family 
emergency which lof ua in a tight financia situation, (дв corti 
did not expect to find ourealoon in thia position, 


Mowaver, wa really do oppreciate the turkey, and f. 
thia will belp ав in а real way. T data 


By the tima you receive thia note the holidayo will have 
gone, but tha gratitude we fie о remain. Шу 


УЛ 
Mary Louise Rumford. 
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PR esentatwes 


PR Manager 


Debbie Enstedt 
Winnipeg, MB 


Jenny Williams 
Redmond, WA 


Casandra Robinson. Malka Arony 
London, ON & Phoenix, AZ 


Patti Morgan + Casandra Robinson. Eileen Hanson-Kelly 
Metairie, LA London, ON Charlotte, NC 
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Category C: 


January Production YTD Production 


1. Debbie Enstedt 10,719 Rick Altig "1. Debbie Enstedt 10,719 Rick Altig 
2. Malka Arony 3,491 Steve Hartman "2. Malka Arony 3,491 Steve Hartman 
3. Brenda DiSomma 3,252 Eric Giglione 3. Brenda DiSomma 3,252 Eric Giglione 
ls Anthon; YTD: 61,879 cards Denise Bowyer 

Category A No. Cards SGA 
1. Suzanne Powers 2,592 | David Cohen 1. Suzanne Powers 2,592. | David Cohen 
2. Jenny Williams 2599 | Rick Altig *2. Jenny Williams 2589 | Rick Altig 
3. Vivian Dwyer 2,520 | Ali Shahrak 3. Vivian Dwyer ,520 | Ali Shahrak 
4. Manone Brulotte 1526 | Rick Altig 4. Manone Brulotte 1,526 | Rick Altig 
5. Robin Denham 1272 | Gen-Gen-Bit 5. Robin Denham 1,272 | Gen-Gen-Bit 
1. Casandra Robinson 1,424 | Altig-Martyn. "1. Casandra Robinson 1,424 | Altig-Martyn 
2. Malka Arony 1382 [s nan "з. Malka Arony 1,382 | Steve Hartman 
3. Laurie Onasch 147 | Manone & Altig 3. Laurie Onasch 1447. | Manone & Altig 
4. David Provencher 1033 | Rick Mansfield 4. David Provencher 1,033 | Rick Mansfield 
5. Sandra Johnson 985 | Gary Bleier 5. Sandra Johnson 985 | Gary Bleier 


All Time PR Group Production Record ime PR Group Production Record 


Month: 55 groups Vivian Dwyer YTD: 103 groups Vivian Dwyer 


Category € Group [ T SGA 
1. Patti Morgan. 1 . Pati Morgan по | Nitkowski & Basov 
2. Casandra Robinson 8 | Altig-Martyn *2. Casandra Robinson 8 | Altig-Martyn 

2. Eileen Hanson-Kelly] 8 — | Robert Hughes 72. Eileen Hanson-Kelly| — 8 | Robert Hughes 

3. Billy Sauers 5 | Tom Williams 3, Billy Sauers 5 | Tom Williams 

3. Donald Spohn 5 [Mar Morton 3. Donald Spohn 5 | Mare Morton 

3. Mark Gagliardi 5 | Jatoft-Foti 3. Mark Gagliardi 5 | Jatoft-Foti 

3. Becky Cutler 5 | Bill Jennings 3. Becky Cutler 5 | Bill Jennings 

3. Robin Denham 5 | Gen-Gen-Bit 3. Robin Denham 5 | Gen-Ge 

3. Jenny Williams 5__| Rick Altig 3. Jenny Williams 5 [Rick Alig 


Category A = SGA categories one and two. Category B = SGA categories three, four, five and six. Category C = Top number of group credits signed from all 
SGA categories. Pubic Relations Manager selection guidelines for recognition inthe Spotlight are as follows: Must ете tiwo PR Representatives coded and meet all 
Production reguirements. 
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Located on the Yucatan peninsula, Cancun offered the 
Mexican government a premier site to plan and buitd a 
tonrist destination. Hotvever, this vacation spot offers more to 
its visitors than just being an ideal getaway. This planned 
community is a cultural hot spot with strong Mayan influ 


ences, 


Centuries before Spanish explorers discovered Mexico, 
Cancan iwas home to one of the most advanced civilizations 
of its time. The roots of this area are heavily (nid in the 
Mayan гине. 


The Mayan civitization stretched from the Yucatan to 
Honduras, and is noted for its complex writing systems 
including a before-its-time astrological calendar, a rich 
understanding of academics including mathematics, and 


their architectural technigues evidenced by elaborate temples. 


Where old-world charm and big-city rhythms collide, 
Cancun emerges as the vacationers number one cultural 
venne. Holding truc ta tts Mayan roots, bnt offering att the 
convenience and luxury youll need to really relax, what 


other choice vvtntÁ there bet 


Cancun the only choice! 


Public Relations Bonus 


Qualifiers 


EricaDalager $3,469.77 

Laurie Onasch $2,568.85 

Gabricla Berloni $1,538.64 

ATWAII $1,525.45. 1 
Joseph Galusha 5144472 1 
Tirenda Di Somma. 5124512 

Malka Атопу $934.64 

Robin Andrade $924.98 ik. 
Lco VanDenBussche $918.18 

Patti Morgan $911.80 MAY 
Jacqueline deVaoght $865.14 МАТ 
Erin McKee $846.73 

Anne Bowyer $841.26 

Becky Cutler $746.80 

Frances Christie $700.62 

Jenny William: $679.92 LIE 
Joseph Ward $642.84 IULYI 
Копа Spano $637.92 

Casandra Robinson $628.00 p> 

Richard Casc $622.84 WGL 

Vivian Dwyer $614.76 ` 

Shannon Walker $603.42 " 
William Slocum $535.19 S EMBER 


Jennifer Орга $52923 
Parminder Sihor $507.80 
Sandra Johnson $450.19 
Manon Brulotte $398.00 
John Wilkinson 339465 i 
Richard Meshulam $384.60 NOVEN 
Irene Rurycz $363.10 NOVEMBER 
Eileen Hanson-Kelly 3343.06 
Catherine Brig $322.90 
Mark Gagliardi $315.20 
James Tasker $314.20 
Kristen Fore 526438 
zanne Power $262.89 
Robin Denham $258.75 
John Wigner $258.56 
‘Charles Hilt $252.81 
George Farenthold $240.84 
Susun Kellcher $238.41 
Susan Gilbert $235.80 
Timothy Fare $234.36 
Mario Šoljan $227.88 
Brenda Swecker $226.71 
Donald Spohn $210.15 


Robert Daily $201.74 
Ayanna Pren $197.91 
Cynthia Lebrun-Yatte $197.50 
Gabriella Klett $19737 


Jason Mollo 
$6,377.44 


Kevin Surles 
$5,779.21 


William Cook 
$4,847.30 


Paul Rumbuc 
$4,045.54 


Alex Roland 
$4,031.78 


‘Theodore Pappas 
$3901.88 P 

Jeff Dinocento 

$3,218.75 


шу MeNallan 
$3,203.56 


Leadership Bonus 


January Bonus Qualifiers 


Bill Hayer ‘Tracy Haden 
$3,084.98 $1,855.90 

Dustin Raaum John Odorzynski 
$3,029.17 $1,746.96 

Matt Henderson Jerald Muhammad 
$2,526.67 $1,684.32 
William Heath Kent Thrower 
$2,281.19 $628.47 

Gregory Partee Elaina Bosco 

$2, 62.96 $621.62 

Jeff Churchfield Jean Marc Louis 
$2,014.82 $617.88 

Doreen Ryan-Foti Scott Rhodes 
$1,987.32 $572.77 

Mark Bleier Horace Johnson 
$1,885.23 $555.11 


Total $64,557.85 
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Maxine Moody 
$493.37 

Corey Neff 
$457.75 

Robert Boyer 
$289.36 

‘Terrance Hearns 
$288.34 

Robert Fife 
$268.20 


QUALIFIER 
David Wang 
Timothy Crise 
James takin 
Carta Hiler 
Scott Вет 
Pamela Drury 
Of Johnson 
Mihael lar 
David Taba 
Daniel Polio 
Nada Markovic 
Lesie Tylor 
Krista Thieme 
Stephen Fleder 
David Solomono 
Brian Quinn 
Asi aid 
James Dati 
Omar Hash 
rans Ede 
Earle aris 
Kelly Mold 
sin Miler 
Beau Bequtte 
Arthur Westergren 
Jinhos tao 
Cort Snow 
Darid Wiliams 
John frankin 
Donald Heian 
Mian Crystal 
Joseph Moore 
Mihael Kobasa 
Keith Conwell 
Wiliam Heath 
Bret es 

М SaidehNesar 
Mathew Wolfanger 
George Novi 
[7] 
David Vind 
Cathy обат 
Danielle Patch 
Russell Horis 
Randy Downs 
Robert Seeber 
Maria Esposito 
Roberta Rashon 
Wiliam Burbank 
Jean-Marc Lovis 
Ramona Gr 
John Thomas 


AGENCY 
Oso Sith 
Dlordnith 
Eric бй. 
John Mars 

Eric Gigione 
Vic Hancock 
Marc Morton 
Ка Aig 

Ка Абр 
Fore Whitinghil 
Dan Philips 
Steve Hartman 
Eric бое 
Јама Chalom 
Cen-Gen-Bitman 
Eric igne 
Мис Tipper 
m 

ftev Greer 
Tom Wiliams 
Wick Aig 

Mig dic 

Gun Ge Biman 
Ton Wiliams 
Nd. Mig 
раан 

Nó. Mig. 

David Cohen 
кайи 
борт 
rc Tipper 
Hatt Blomert 
Hark Hancock 
Mark Hancock 
Eric Nol 

Ni Aig 
Durhon Oldham 
КИТ 
Joseph Manone 
Darid Cohen 
David pli 
Steve Hariman 
Marc Tipper 
Durhon Oldham 
Joseph Manone 
Steve Hartman 


Retention Bonus 


sunm 
NMA 
suam 
ШҮ 
260.8 
3161646 
5099 
32,8136 
31905 
ШП 
snnm 
snas 
3125041 
$245 
элё 
512145 
$2,119.15 
2,169.26 
DUB 
310038 
3205537 
3200.81 
51, 40.19 
уал 
ШИЛ 
$1,886.19 
ШҮ 
518064 
312039 
ШИ 
илем 
51MM. 
sino 
SUIT. 
эин 
sims 
ШИЛ 
ШИЛ 
ШИ 
mr 
51,0629 
ШП 
EI 
51,609.95, 
51,609.68 
БЕДИ 
51,570.19 
515648 
ШЕЛ 
зол 
519147 
Er] 


QUALIFIER AGENCY 

Mathew Hogan Darhon Oldham 3148549 
Thomas Reddoch Steve Greer ШП 
Scat Modes ка Nig pot 
Puri Parii [T 
Joba Marin Robert Hughes А997 
Миа Fans ја Surce ШҮ 
Nex Bm Тао ШИЛ 
Weme Wende David Cohen sina 
Lawrence Ugent  Dwbon Oldham ААВ 
Pablo Pina Oke Sith БЕТ 
thar Deangis David Cohen 5139005 
errand Laie Һай sina 
Timothy Mikel Һай 505. 
Mk Women башы 0 
Star Paolino Eric бон san 
Mane ike Joseph Manone 1029 
Robert Brow Mark Mancock И 
Douglas Bashnecht КА Aig sumam 
Mey Gusev ad Basov sim 
Douglas Lighy Joshua Chalom зм 
Asse Levis Debes Oldham 31288 
Mison King Fore Whitinghit 3127850 
Tent Thrower онш УЛИ 
Jean Brinkmann Joseph Manone ЈМ 
Joanne Marks John Man 512636 
Sheamoh Mors ийе siad 
hr Lopes Steve Harman $1,259.19 
Roald Cook блнт $1247.40 
Matthew Daler jin Sorace sina 
Eric Labosiere КА Абр 512035 
Tasha Todar [d sim 
Фаму Mayer юй 312008 
Адаб Moman Dad Cohen simis 
Join Mane Grenier SIUI 
Nard Nye һай — 512208 
Dan Vot ка Абр si03t 
arin Underwood бут 5121603 
Donnie Frith Matt Bamert $1,215.18 
Abert Duna Hare Merton sims 
адау Hart Gary Bier БЛ 
Marim Wa Ni Mig 5120645 
Terrence Adams Eric Neal IWA 
Thomas Нава бийле ЈИ) 
Madre Abramovich Rik Mig suma 
Anthony Hele Deben Oldham  $1,19601 
chard Evenson Joseph Manone $1,192.18 
Tracy haden Steve Greer SBM 
Jenner Baron менй S779 
Joe Kennedy Nik Mig EI 
Ta Dunwoodie бё 58 
Dennis rn Ја Surace LISSE 
er Dimaro Ка Mig 5,52) 


Stephen Тал 

Ка Mahabir 
oncle Daris 
Edvard Johnson 
бан ten 
Robert Boyer 
Хату Wright 
‘Weather Logsdon 
‘Shoaib Abbasi 
Cristoph Cummings 
Lulfikar Bhukera 
Ed Mert 

Scat Florin 
Thomas Tulowiecki 
Wiliam Kahl 
Timothy Trimboli 
George Saget 


AGENCY 
Durhon Oldham 
Nd. Alig 
Joseph Manone 
Nd. Mig 

Darid Торі 
Miam ins 
fie Jones 

Ка Nig 

Jin Sunc 
Darid pln 
кал 
m 
КАТ 
КОЙ 
КИ 
Vad Dior 

Ка Hi 

eh бапийу 
Nik Mig 
‘kn Sich 
‘bon Sith 
Ser Greer 
рийн 
Joshua Chalor 
ken Smith 
Har Tipper 
Rick Mi 
Eri Gigione 
Dan Philips 
Jat fot 
Nd. Mig 
Nik Mansel 
[d 
Nd Mig 
бот 
Durhon Oldham 
Duhon Oldham 
Durhon Oldham 
Ton Wiliams 
Duthon Oldham 
Duron Oldham 
Durhon Oldham 
i Зак 
ore Wing 
Nd. Mig 

Mig Dic 

Vic Hancock 
‘Nig Martyn 
David pin 
Durhon Oldham 
Nd. Mig 

Nik Mig. 


5115048 
мл 
510047 
51,105.03, 
310045 
sima 
ШАЙ 
3101529 
ШИ] 
510045 
510646 
E 
АД 
510548 
3145715 
ШШЩ 
510030 
ШЇ 
sinas 
ШАП 
5101196 
ИЛ 
$100.98 
ШИЛ 
зп 
5100035 
5100251 
10025 
999.60 
599946 
smar 
ШШ 
E 
sma 
nie 
598246 
ун! 
3969.99 
ия 
5815) 
$0130 
E 
sni 
sms 
30910 
зм 
39875 
Em 
E 
5909.82 
ШЗ 
EI 


QUALIFIER 
Steven Rodriguez 
Dane Edvards 
Max Фат 
(ysl Valentine 
tarball Sharp 
Corey Wet 

Kevin Аалу 
Robert Brydon 
Aaron Webb 
Kotie Samuels 
Cory Hooks 
Vance Rountree 
Jose Serrano 
Jef Spanas 
Robbi Robinson 
Francesa Pranil 


Timothy Edge 
Тасу ийиб 
Deck Bates 
tary Or 

Wile Hayden 
Leo онбойт 
Shur oper 
Jon Wing 
John Horan 
Walter Brovnsword 
Мой битин 
Joaquin Santos 
Gregory Golden 
Charles enirn 
Jarod Kine 
ШЙ 
БА 
loma Wiliams 
Doran Крий 
Jason Hayer 

Noe биаз 
Jani Leonard 
Pharoah Smals 
David Ackerman 
Manuel Amador 
Von Carew 
anra Garson 
Daniel Pak 
Brian Lll 
Sort Dol 

бок By 

ie Garcia 
Кий Long 
luis nds 


AGI 


Eric Neal 
ligne rier 
Darid Cohen 
Stee Hartman 
Steve Haran 
Ка Mig 

Ка Mig 

Nd. Mig 

Bil Jennings 
КҮ 
Chris La fond 
Marc lig 
James hapan 
Gary Bleier 
boni 
Fue Whiting 
Ton Wiliams 
Willams Wins 
Mi Saba 

Vic ааб 
Steve Greer 
бебета 
Darid opin 
Ма Mig 

Jim Since 

Gleb билийу 
Darid lophin 
Eric Gighone 
Oko Smith 

Eric Gigione 
his La ford 
Millams-Wilam: 
John Akers 

Eric Gigione 
кали 

Fare Whitinghil 
Jatt Ft 

Nd Aig 

David һе 
Eric Gigione 
көй 

Hare Bipper 
Joseph Manone 
ik ig 

ick Aig 

Vic ancak 
Steve Greer 
Free Whig 
ШАН 
David Cohen 


Retention Bonus 


E] 
E 
LI 
pr 
pr 
35256 
sius 
$853.29 
sun 
sonas 
sus 
$8887 
Em 
sn 
50545. 
sima 
55042 
sim 
упав 
57555 
ШИП 
snsos 
sema 
АД 
smt 
5693.06 
$681.48 
ив 
sn 
sua 
ШАД 
58641 
sec 
E 
sien 
DI 
Lr 
56018 
ШИН 
EL 
E 
5656.13 
5653 
5653.55 
SSIM 
EU 
El 
usn 
зии 
56038 
507.89 
5069 


Total Bonus Paid Out 
$275,772.89 


pots Frey 2004 көен. 


